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Here is a UNITED WAY GLOSSARY for terms that you need to know: 
 

• What Matters-The theme for United Way of America. 
 
• Rally-A meeting endorsed by the organization where employees are 

educated about United Way, given the opportunity to ask questions, and 
are asked to make a contribution. 

 
• Pacesetter-A group of companies that agree to run campaigns early 

(June-August) and set an aggressive goal (usually 20% increase). 
 
• Model Campaign-A model campaign begins with support from the top, a 

motivated, high-energy coordinator who has been educated about United 
Way facts and procedures.  The coordinator will analyze past results, 
promote, publicize and organize the campaign including group meetings. 

 
• Partner- An agency of United Way of Northeast Georgia that receives an 

allocation to support their programs. 
 

• Initiative-United Way programs made possible through public and private 
grants.  Success By 6 is the UWNEGA initiative. 

 
• Community Impact-The difference made in the community by the 

services that are provided by United Way partners. 
 

• Impact Areas- United Way of Northeast Georgia invests money in these 
areas: 

Encouraging Self-Sufficiency 
Nurturing Children & Youth 
Meeting Basic Needs & Emergency Response 
Helping Individuals & Families Be Healthy and Safe 
Supporting the Elderly 

We make an impact in these areas through your investment in the 
community.  We also measure the results from the programs we support 
in these impact areas. 
 

• Elevator Speech- A speech that has many different levels and points 
(floors) that allows you to summarize what matters depending on the 
amount of time you have.  You can add or eliminate levels (floors) based 
on your audience and the time you have available.  In other words, you 
should be prepared to tell the United Way story – What Matters to a peer 
or co-worker in the time it takes to share an elevator ride.    

 
• Loaned Executive-The Loaned Executive (LE) is an individual who is 

“loaned” to United Way by his/her company during the fall campaign.  
They assist company coordinators with executing successful United Way 
Campaigns. 
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• Leadership Campaign-A great way to set the pace by soliciting “leaders” 
and potential leaders early by asking them to give at a Leadership level 
level. 

 
• Leadership Levels-Community Club    $ 500 - $999 

           Stephens Society:     
           Community Champions     $1,000 - $2,499 
            Leadership Circle    $2,500 - $9,999 
           Alexis de Tocqueville $10,000 and up 
 

• Major Gifts- Alexis de Tocqueville Societies make up the Major Gifts 
effort. (Sometimes referred to as ADT) 

 
• Giving Guide-For those that ask for suggestions of giving, refer them to 

the UWNEGA giving guide: 
    Up to $19,999  1 hour’s pay per month 
        $20,000 - $49,000  1% 
        $50,000 - $99,999    2% 
        $100,000 and up       3% 
 

• Women’s Leadership-A recognition initiative that raises awareness about 
the importance of philanthropic involvement with specific appeal to women 
to consider or increase leadership-level contributions. 

 
• Success By 6 An early childhood program that prepares children to be 

successful in school and in life by age 6.  There are three components: 
Educating Parents 
Assisting Families 
Developing Reading Skills 
 

• Allocation Panel-A group of volunteers that review agencies by looking at 
budgets & programs to make sure they are using United Way 
contributions wisely & efficiently. 

 
• Planned Giving- An effort to ask donors to consider endowing gifts so 

their legacy of caring can continue through a deferred gift in their will or 
estate plan, or by other means. 

 
• United Way Representative-This could be your United Way staff person 

or Loaned Executive.  They can help you plan your campaign, be present 
at your meetings, or answer questions and support you throughout your 
campaign. 

 
 


